

[image: image1.wmf]07-1033.tif

Introduced by the Council President at the Request of the Mayor:

RESOLUTION 2007-1033
A RESOLUTION CONFIRMING THE MAYOR’S APPOINTMENT OF TERRI BOWMAN, REPLACING CLAUDE M. MOSLEY, AS A PRIVATE CITIZEN REPRESENTATIVE TO THE CONSTRUCTION TRADES QUALIFYING BOARD (CTQB) PURSUANT TO CHAPTER 62, ORDINANCE CODE, FOR A FIRST FULL TERM TO EXPIRE SEPTEMBER 30, 2010; PROVIDING AN EFFECTIVE DATE.


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

The Council hereby confirms the appointment of Terri Bowman, replacing Claude M. Mosley, as a private citizen representative to the Construction Trades Qualifying Board (CTQB), pursuant to Chapter 62, Ordinance Code, for a first full term to expire September 30, 2010. 


Section 2.

Effective Date.  This resolution shall become effective upon signature by the Mayor or upon becoming effective without the Mayor’s signature.

Form Approved:

____/s/ Margaret M. Sidman__________ 
Office of General Counsel

Legislation Prepared By:
Margaret M. Sidman 
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TERRI BOWMAN

4012 Grande Boulevard
Jacksonville Beach, Florida 32250
Phone 904/247-9841

Thowmanl 1 3@msn.com

PROFESSIONAL EXPERIENCE

MACTEC Engineering and Consulting, Inc.

Business Development Manager

Develop strategic relationships within the Architect/Engineer/Contractor industry
Develop and implement strategic marketing and business plan

Special Events/Trade Shows

Media Relations

Advertising

Actively participate 1n local associations within the A/E/C industry to form relationships
Monitor lead generating sites for possible opportunities

Maintain ACT database for Marketing

Maintain CRM (Customer Relationship Management) database with past/current and future prospects
http://www.mactec com/

Imaging Technologies, Inc.

Solutions Consultant

Develop Strategic A/E/C Sales Leads (software, hardware and reprographics)
Implement Closing Strategies

Negotiate solutions with Fortune 500 customers (Architects, Engineers, Contractors)
Sales Training and Development

Strategic Marketing

Special Events/Trade Shows

Media Relations

Process Management

http://www.itjax.com/

JSA Architects, Inc.

Marketing Manager

Develop Regional Strategic Marketing Plan (Southeast Market)
Generate Leads/Request for Proposal notifications

Develop All Collateral Materials (brochures, direct mail, trade show materials)
Negotiate Contracts with Builders and Subcontractors

Sales Training and Development

Special Events planning

Award Submissions

Media Relations

bttp://www.jsainc.com/

I have been a strategic business consultant for over 7 years. Listed below are my clients, the length of
contracts and contract responsibilities.

TBowman Consulting Clients Include:

Southeast Atlantic Beverage (beverage distribution company)
This was a three-month project

Brand Development

Category Management

Distribution Analysis

Website Development and Maintenance

Corporate Beverage Liaison

Implementation of Dr. Pepper/7Up Brand Development

Sales Staff Training and Development

The Skinny Pill.com (e-commerce company)
This is a project to project client beginning August 2002

Projects:

Develop Comprehensive Customer Service Department
Customer Service Traimng and Pitch Scripts
Implement Quality Assurance Program

Develop Business Development Management program
“Scrub” current database to provide data for analysis
Write and develop short-term marketing plan

Duprez Business Center (interior design company)
This was a three-month contract from February 2002 to May 2002

Contract Responsibilities include:

Automating entire business process (including building inventory database, client/customer database
(Access) and implement Peachtree accounting system).

Develop commumications program for internal and external communications
Create and manage corporate website

Develop brand awareness

Manage vendor relationships

Develop LAN for new building

Property management and retail partner relationships

Develop relationships with Economic Development leaders for building incentives
Develop comprehensive marketing plan

Implement strategic ad campaign

Train employees on computer software and hardware/how to use Intranet

Build infrastructure for E-Commerce site
Recruitmax (Software dot.com company)
This was a 6-month contract from August 2001 to February 2002

Contract Responsibilities include:

Develop comprehensive marketing department

National advertising campaigns for brand awareness

Market research to 1dentify new client opportunities

Identify, qualify and manage (RFP) request for proposal process

Develop strategic marketing plan to carry business into $10 million profit range
Identify and coordinate Industry Trade Shows

Develop relationships with Recruiting Analyst

Build National Media relations

Act as Corporate Spokesperson

Negotiate contracts with outside vendors

Develop affiliate and associate member programs

Develop web content and keep website info up to date

Write new product development press releases

Manage all e-marketing campaigns

Manage search engine positioning to guarantee top placement on major sites
Develop, write and produce all marketing collateral material

Design launch campaign for new products

http://www.recruitmax.com/

Memorial Hospital of Jacksonville/HCA (356-bed Hospital)
This was a 6-month contract from September 2000 to March 2001

Contract Responsibilities include:

Develop and implement strategic business plan to increase brand awareness and increase referral base.
Brand/Service Management for Outpatient Services

Mantain hospital website with up-to-date technology and information.

Promote website 1n all ad campaigns

Develop all advertising and community campaigns

Manage 300-member Auxiliary

Manage 2000-member Senior Friends organization

Develop and maintain physician relationships

Official spokesperson for Memorial Hospital Jacksonwville

Media Buying

Media Relations

Oversee all community sponsorship programs (American Heart Walk, March of Dimes, etc...)
Member of Senior Management Team

Responsible for $1.5 Million budget

Develop all collateral material for the hospital

Oversee and manage community resource center

Maintain physician database

Oversee all market analysis and trending data and develop campaigns based on data.

Develop fundraising strategies for Woman'’s Center.
Pitman-Hartenstein and Associates (Civil Engineers)
This was an 8 month contract from December 1999 — August 2000

Contract Responsibilities include:

Develop technology strategy to increase accessibility of information to government agencies and/or private
clients

Research Internet for Request for Proposals regarding Civil Engineering contracts

Develop relationships with local and state agencies with regard to Civil Engineering contracts
Develop corporate image

Write Letters of Interest with regards to contracts for bid

Design, write and produce proposals and/or presentations to acquire various city and state contracts.
Develop internal marketing program to continue increased employee moral

Member of Senior Management team

Honorary member of the Board of Directors

Mamtain PH&A Website http://www.phaengineers.com/

WIXT-TV 4 (TV Station/CBS Affiliate)
Associate Producer, Eyewitness News Morning
This was an As-Needed (PRN) position and I am currently on the On-Call Producer list.

Co-producing morning news show

Scanning wire service over Internet for current events and news stories
Planning rundown of morning show stories

Writing scripts and copy for morning news show

Coordinating scripts and distribution for show production

Managing assignment desk for morning news

Assisting assignment editor 1n managing daily news crews, story line-up
Actively participate in executive morning meeting for entire day news line-up
Fill-1n for general assignment reporters

Developing Internet strategy to compliment all news stories and promotions for our audience
www.news4jax.com

Mission:Health/Baptist-St. Vincent’s Hospital
Contracted Consultant, Business Development / Public Relations / Web Strategist

Develop strategic market plan based on annual growth projections

Develop and implement strategic communications plan to include monthly direct mail campaign, client
correspondence, mass email/informational material, advertisement purchasing and placement, intranet and
Internet content development.

Perform accessibility surveys for both patient access and physician placement.

Develop corporate quality program based on Malcolm Baldrige criteria.

Design and copywrite all collateral matenal.

Design, development strategy and content for Internet site.

Project Management of process improvement itiatives.

Write and develop senior management presentations, proposals and annual reports.

Plan and facilitate annual physician’s retreat.

Contract negotiations for Physicians Group and Managed Care Organizations
Other Clients include:

Blue Cross Blue Shield of Florida — Janet Killackey, Managed Care Contracting
E-Doc Network — Jerry Hayes, President

Duval County Film Commission — Todd Roobin, Chief Executive Officer
Nemours Children’s Clinic — Fran Koster, Administrator

St. Vincent’s Hospital — Kim Deppe, VP Corporate Communication
Baptist Hospital — Bill Mason, retired Administrator

Vistakon — Warren Lucas, Facilities

Winn Dixie — Bill Jones, Design Department

Golder & Associates — Rick Muise, Director of IT

Jacksonville University — John Daigle, Director of PR

LandMar Group — Norm Gregory, Project Manager

Auld & White — Susan Evans, Marketing Manager

CopyMax — Saundra Deering, General Manager

Here are the positions I held as an employee, full-time before I started my consulting company:

1993 — 1996 Savannas Treatment Center

Director, Business Development/Marketing

Oversee new business development and marketing strategy.

Write and oversee annual marketing budget of $150,000.

Design, write and implement all marketing campaign materials such as brochures, newsletters, direct mail
pieces, advertisements and annual reports.

Responsible for sales staff performance and management.

On-call administration.

Managed care contracting and proposal writing.

Contract negotiations for Physicians Group and Managed Care Organizations
Special event planning and media relations.

1988 — 1993 Image Avenue, Inc.

Vice President, Business Development/Marketing

Business plan development and implementation

Strategic market planning

Public relations including campaign development, special event planning and media relations.
Contract and project management

Copywriting and advertising strategy, design and placement.

Corporate image development

1985 — 1988 Clay County Chamber of Commerce
Director, Marketing and Public Relations
Commissioner, Clay County Film Commission
Developing membership campaign
Oversee marketing budget
Creating non-dues revenue producing events
Ham Jam
Raver Arts Fest
Clay County Film Commission
Commuttee oversight, meeting and agenda planning and functions.
Strategic communications campaign to include newsletters and direct mail.
Advertisement purchasing and placement
Press release and proposal writing
Small business promotions and presentation.
Strategic marketing to national film compames and production companies.

1982 — 1985 WJKS-TV 17
Intern

Field Reporter

SkyTeam

Started working for WIKS during my sophomore year in college pulling news wire and news feed.
Eventually hired on as weekend sports writer and field reporter on weekends and was promoted to full-time
news writer for anchors on the 6pm and 11pm news.

Became member of SkyTeam helicopter crew reporter 1n 1984 responsible for covering news stones for
LIVE shots, 6pm and 11pm newscasts from the station helicopter.

COMPUTER KNOWLEDGE

IBM PC and LAN network. Software mncludes AP/UPI Newswire, PageMaker, Quark, CorelDraw, Visio,
Windows XP, MS Work, MS Project, Excel, Powerpoint, Access, MSWorks, Wordperfect, Frontpage web
builder and HTML, Adobe Photoshop, Adobe Illustrator, ConstructionWire, ACT, Oce Plan Center

REFERENCES

Tom Wade — Chief Marketing Officer, PGA Tour 904-273-6071

Kim Deppe - Vice President, Corporate Communications, St. Vincent’s 904-308-7265
Todd Roobin — Chief, Jacksonville Film Commission 904-630-2522
Glen Fisher — Jacksonville Jaguars 904-630-6300
EDUCATION

1978 — 1981 Duncan U Fletcher Neptune Beach, FL
1981 — 1983 Flonda Junior College — Softball Scholarship Jacksonville, FL
1983 — 1985 Umnversity of South Florida Tampa, FL

PROFESSIONAL ORGANIZATIONS

Florida Public Relations Association (FPRA)

National Association of Industrial and Office Properties (NAIOP)
Associated Builders and Contractors (ABC)

Associated Builders and Contractors Women’s Association (ABCW)
Society for Marketing Professional Services (SMPS)

American Institute of Architects (AIA) — Canstruction Board member
National Association of Female Executives (NAFE)

International Facilities Management Association (IFMA)
Jacksonville Marketing and Advertising Club (JaxMac)

Executive Women’s Golf Association (EWGA)

Commercial Real Estate for Women (CREW)




